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２．Industrial Structure of Miyazaki City

Source: Based on data from RESAS (Regional Economic Analysis System) - Industrial Structure Map 
(https://resas.go.jp/industry-all/#/map/45/45201/2016/2/1/1/-)
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３．Number of Visitors and Overnight Stays in Miyazaki City

Source: Based on data from "Miyazaki City Tourism Statistics"
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４．Adverse Impact of Covid-19

The impact of COVID-19 (by Industry) The impact of COVID-19 on Sales  (by Industry)
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５．Attracting Tourists Amid and Post COVID-19

Tourism Revival Project
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６．Hosting pre-games training camps for 2020 Tokyo Olympics and Paralympics

Game
Number of 

people
Country

Number of Medals

Gold Silver Bronze Total

Boxing 82

Germany 0

France 0

United States 3 1 4

Ireland 1 1 2

Netherlands 1 1

Australia 1 1

Women's Football 50 United States 1 1

Triathlon
19 Great Britain 1 2 3

7 Norway 1 1

Track and Field 129 Germany 1 1 2

Triathlon【Paralympics】 24 Great Britain 1 1 1 3

Track and Field【Paralympics】 13 Germany 1 3 3 7

Total 324 - 6 10 9 25
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７．Vaccination Progress

Miyazaki City Vaccination Rate  (population: 358,285, as of October 25)

Received their 
first dose

Received their 
second dose

Number of first dose vaccinations
292,777

Number of second dose vaccinations
272,487

Vaccination Rate Development in Miyazaki City (population: 358,285)

First dose Second dose

Aug.16 Aug.23 Aug.30 Sep.6 Sep.13 Sep.21 Sep.27 Oct.4 Oct.11 Oct.18 Oct.25
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