(7) FUKUOKA

Public Administration for Urban Landscape

Mr. Hiroshi Yoshida
Mayor of Fukuoka City

A city can be thought of as a culture molded by its people. So it follows that the city’s appearance and landscapes
form a part of our culture. Fukuoka City enacted the “City Landscape Ordinance” in 1987, and launched projects
to create and preserve the cityscapes while maximizing the city’s distinctive features. There are four principles
underlying our city’s landscaping programs that reflect the viewpoint of maximizing the regional characteristics

Fukuoka is blessed with.

1. “City Landscape as an Asset Shared by Citizens”.
Under this principle, the government sector is required to give guidance and instructions to each owner of a

building, as it is part of the cityscape, and an important asset of the residents.

2. “Participatory Development of City Landscape”.
The city landscape is the product of corporate and civic activities, and it is therefore necessary to raise the public’s

awareness of and interest in city landscape.

3. “Having a Long-Term Perspective”.
The existing city landscape has been developed over many years. We need to continue our efforts toward creating

a quality landscape with a long-term perspective.

4. “Reflecting Regional Characteristics and Individuality in Landscape Development”.
I believe in highlighting the unique features of the city in general, as well as the unique features of each district

in the city, and reflecting these in city planning.

Under the 1987 Urban Landscape Ordinance, diverse initiatives have been undertaken in Fukuoka, of which I will

focus on three.

1. Designation of landscape areas.
In these designated areas, which are mostly newly developed or unique areas, the city supervises building
construction to comply with landscape guidelines specified in accordance with the unique characteristics of each

area.

2. Notification of large-scale buildings

The city requires that the developers of large scale buildings notify the city of their plans in advance. This enables



the city to apply guidelines for architectural design and greening to new buildings.

3. “Urban Beautification Award”
In a bid to raise motivation in the business sector and to increase awareness among the public, the city annually

selects buildings and residents that have contributed to improved landscape development and presents this award.

We aim to increase our value as a city by continuing to incorporate these existing policies, enhancing the quality
and beauty of the cityscape and creating a landscape where people can feel our history, tradition and culture. By
doing so, we believe that our residents will become attached to their city and be proud of being a part of Fukuoka.
Furthermore, such a city will attract more visitors and talent from in and outside of Japan. These people will

become the driving force behind new economic, cultural, and artistic activities.
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(8) MIYAZAKI

Landscape and Urban Design

Efforts Made by the City of Miyazaki
Aiming to be the Best Cityscape in Kyushu Island

Mr. Shigemitsu Tsumura

Mayor of Miyazaki City

With warm temperatures and an eastward facing coastline, Miyazaki is a picturesque southern city. The city,
which is blessed with abundant nature and beautiful landscapes, has been developing as an international holiday
resort with the theme of “Sunshine and Green”. However, you will still encounter some unpleasant cityscapes in

some urban and suburban parts of the city.

Urban development often gives priority to economy and functionality, without paying much attention to the
organic combination of the natural environment and the cityscape. As a result, it has brought problems such as
the destruction of the natural environment, a loss of the individuality of the cityscape and a decreasing number of
tourists. With “The Best Cityscape in Kyushu” as our objective, we are making greater efforts in the formation of
urban landscape in order to develop “Beautiful Hometown Miyazaki” as an international holiday resort. In order

to promote administrative efforts, we established the Cityscape Section in our city office in April 2005.

The City’s Major Efforts
We have established Miyazaki City guidelines for the exterior color of buildings.
We provide guidance and advice on building height requirements.
For outdoor advertisements, we provide guidance and advice on size, color and design
We have planted ivies and vines that climb the external walls of the city’s public buildings as a part of our
"Ivy Campaign."
We have implemented a cityscape building program with the cooperation of Miyazaki citizens, businesses

and the city government.

Provision of Opportunities for Increased Cityscape Awareness
Overseas study tour for members of the public, focusing on cityscapes
Seminars on cityscapes for local junior high school students

Lectures, seminars and open garden tours for the public
Enhancing Citizens’ Awareness of Cityscape

(1) Creating a pleasant living environment by fostering pride and awareness towards the region

(2) Enhancing people-magnets in the capital city, so that Miyazaki will attract more visitors by promoting



tourism and interaction between local residents and the visitors

(3) Improving the vitality of the city through public initiatives in building cityscapes
We believe that providing important information about the cityscape to our residents and businesses will help

boost their interest and eventually lead to their involvement in cityscape building. The city government is

prepared to offer their support and to promote city planning that is unique to Miyazaki.



MIYAZAKI CITY

=EEFESIKY

|Landscape and Urban design

FBET OT AT RISV E2H R =
The 8" Asian-Pacific City Summit; Sub-committee No.2

- A O (Population)#3370,000 A

- Ef&(Area)596kmi

-20064 1 B B0 38T & 4F

BRI, RSV T 17 BEXIE. B,
=28, FECXECAM—ZEET
-ERRER) Y — R h N

‘ Kyushu

TOTIINITh—F AR AHPTETILTITUR)

ournament (Mi ki Golf Month)
—

Professional

BT OBE

Landscape of Miyazaki Ci

BT ORE

Landscape of Miyazaki Ci

| BEERFATOMEAR [
‘ Camphor Trees in front of
~ Prefectural Government

B— #0754 S M

Lots of advertisement Standardized public construction

EZEEESER

Electric wire with which the sky is covered




RAY(NATILARILYG)

Miyazaki City Germany (Heidelberg)

EEED))

France

ST

Miyazaki City

EAY (AAFILAILY)

Germany (Heidelberg)

E.m‘ll_'ﬁ

Miyazaki City

BChETDHEICY Current city planning
etz @5 > WMAGKENRLE
riority to economy Various evils occur
and functionality

(THBBICH T HFE DK, BDERMLBVEENRE)
<3

2 [A—DEEET]

Aim: To Become a City with the Highest Landscape
Quality in' Kyushu

ERRE Y-S SShLi
FELLSSSEEIR DR
Creation of a suitable “Beautiful home Miyazaki”
international resort city

'E"UEH'TG)HBI%EH Approach of Miyazaki City
OERYDEFIZET S5k FE

Restriction and guidance concerning colors of buildings

E‘Wﬁﬁid)ﬁiﬁﬁ Approach of Miyazaki City
BN [ DR

striction LHI[/ guidance c IIII( L,””I > outdoor advertisement

FR(BORE)

1z
i o
After consultation (change of color)

/TON
TAVER

EwCooe 8-

JUXO-150%F1E [P 4000&

S0+ 160.WM1E

= B i D R
@7 1E—X1EH

H Approach of Miyazaki City

Ivy main strategy

HOMO
ORI DOREC
WHTE
T R
CRED<OERSN - : :

EaE
OEMABCHATD
BHI<DCEATS
RN DTSN
noNY
SRUTI<ODREC
zip k-]

HERCARAT S
SRR OnIRAD
TR E S

&




Eﬂlﬁﬁid)m.‘ﬁﬂﬁ Approach of Miyazaki City
OFTEPEEZLDT—0>397

Workshop with citizen and businesses

E‘Wﬁﬁid)ﬁiﬁﬂﬁ Approach of Miyazaki City
OEZRILEHDHZE @7 o[L\DEEIY

Removal of unauthorized Landscape-making with flower
adve;

'E‘lllﬁﬁid)ﬂy.%ﬂﬁ Approach of Miyazaki City
O:%ﬁn@")‘ﬂ/?j& GHE Landscape study tour

BT DEEEA  Approach of Miyazaki City
O=EHEDER Landscape education

= IF ) B
O=EEHEFLEIYDDEL)

- Approach of Miyazaki City

07—t
HREZA

Seminar of urban design

RRECRORRESTCUDIEN

Private residents’ gardens tour

.
.
.

.
.
ring proud

.

2. ELDARMFNIREME LTOBHORLL
Bk - ZRORE
Improving attractivness and tourism visitors promote
exchange

3. EREHCOERB I YOBRMAIZLD
FHLOFEHDORE
Improving the vitality of by building landscapes
that are maintained by residents

Current state

e

o

S

v

Image in the future




KOS gt

Evening glow of Oyodo River




(9) NAGASAKI

Landscape of Nagasaki

Mr. Kyoji Shinoki
Deputy Mayor of Nagasaki City

Establishment of a Basic Urban Landscape Plan

The citizens of Nagasaki have become aware of the importance of prioritizing its history, culture and unique
features, instead of the viewpoint of convenience and efficiency, in urban development, and have started to take
action. With the aim of strengthening Nagasaki’s unique appeal, the city drew up the Basic Urban Landscape Plan,
whose central principle is to highlight and cultivate the attractiveness of the unique aspects of Nagasaki. Through
implementation of the plan, we have begun urban development based on local scenery in order to create a city that

people would like to visit or live in. The plan comprises two pillars.

1. The cultivation and fostering of features that are unique to Nagasaki, including the panoramas and night

scenes visible from the sea and mountains in the city.

2. The highlighting of easily-overlooked historic scenery that is engraved in the streets of the city, treating it
as essential to the city. At the same time, we seek to enhance living comfort in the urban area by considering
the influence of outdoor advertising and the layout of public facilities, as well as by promoting tree-planting

projects.

Our Major Efforts
+ Designation of landscape areas.
+ Establishment of an advance notification process for large-scale building projects
+ Residents and businesses are informed of the recommended colors for each area of the city
* Systematic improvement of city signs
* Restrictions and guidance on outdoor advertisements
+ Implementation of the Illegal Poster Elimination Campaign
* Support and awareness programs, including prizes for the construction of attractive buildings, and partial

financing of citizen groups that are active in community building that focuses on a beautiful cityscape

The New Tourism Initiative

Nagasaki developed as a center of international exchange. Nagasaki’s multi-layered history can be seen
everywhere in its distinctive town scenery. So that the city’s historical assets can be enjoyed while walking
about the town, we have developed a new style of tourism— ‘Nagasaki Saruku Urban Walking Tours.” In addition,
the lantern festival held in Nagasaki each year to mark the Chinese New Year is extremely popular, and is its

largest winter event.



Innovation

Currently, Nagasaki is linked to Nagasaki Airport and major cities such as Fukuoka and Oita by highway. Next
year, there are plans to renovate the international tourism pier in Nagasaki Harbor, and within 10 years the bullet
train will be running to Nagasaki. Further, New Nagasaki Station will be constructed as a gateway to the city
from the mainland, and redevelopment of the area around the station will continue. These projects will transform
Nagasaki. The improvements in access, the new urban development, and the promotion of historical and cultural
assets in tourism will be a source of innovation, and help cultivate the refinement of the city and revitalize the

cconomy.
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We are looking forward to seeing you in Nagasaki




